Mediation and the construction of contemporary understandings of health and lifestyle.
The practice of using media to promote the benefits of diet and exercise has been associated with the rise in prominence of a sense of personal obligation for one's own health. This article contributes to recent critiques of the emphasis being placed on individual responsibility for health. We argue that if health psychologists are to develop an adequately social understanding of our role in promoting health, then we must begin to examine the influence of our practices and agendas on public understandings. Extracts from research accounts are used to illustrate the pervasiveness of media health messages in everyday life and the prominence of a sense of individual responsibility.